Schreyer Will Continue PBA Quest For Success

A lot of people in the bowling
industry have been playing the
‘speculation game’, attempting
to read between the lines and
guess the reasons for the major
changein the management of the
Professional Bowlers Associa-
tion that surprised some in Sep-
tember.

It didn’'t surprise us. From
where we sit, it looked like
former CEO Steve Miller had
become increasingly frustrated
with the pace of progress, and
his ability to coax a relatively

conservative industry into
supporting PBA to the degree he
wanted.

Or, maybe he just got a better
job. Whatever thereason, Miller
has moved onto anewjobin the
running industry - which as a
former track and field coach, he
has a passion for; and Fred
Schreyer has moved into the top
spot at PBA headquarters.

If you believe Miller left
because he accomplished all he
wanted to, which is the way the
PR people spinit, that's possible,

but neither should we believe
that Miller left a sinking ship;
and thereis no doubt heleftitin
very capable hands with
Schreyer at the helm.

One thing is certain - the
PBA's goal is still to become a
profitable business, and Chris
Peters and his partners will not
sustain and fund it indefinitely.
Schreyer knowsthat, and triesto
make his staff and the industry
understand the importance of
getting the organization into the
black as soon as possible.

Signing Denny’s to a multi-
year umbrella sponsorship deal
should have turned the trick, but
the loss of a few past sponsors
leaves the PBA till seeking the
golden goose. Wil Schreyer be
‘the man’ that makes it happen?
With the owner’s support, he's
going to give it his best shot.

Schreyer sat down with Jim
Goodwin at the first 2005-06
event in Tulsa and shared his
thoughts about the new season.
Here's what he had to say:

With all you have accom-
plished in your career, what
motivates you to lead the
PBA?

My motivation to lead the
PBA comesfrom avariety of
sources, but primarily from an
appreciation and love of the
sport that has developed over
the past several years and an
interest in keeping the
professional end of the
sport dive.

| also have a sincere
fondness for the players
and adesireto help them
get the attention, respect
and ultimately thetypeof
compensation they de-
serve. | wouldliketo see
us establish a tour that [g
provides a true career
path and professional op-
portunity for a young
athletewith aninterestin
bowling.

We also have the chal-
lenge of rewarding our
owners with a return on
their investment, and pro-
viding the PBA employ-
eeswith athriving orga-
nizationinwhichtowork
and devotetheir energies.
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Fred Schreyer getting ready for first 2005-06 arena finals in Tulsa

Wouldthe PBA till be
in business if Steve
Miller had not been in charge
for the past 5 years?

| think he was very instru-
mental in getting the PBA back
inthemainstream of theindus-
try and did alot of things to
push the PBA as an organiza-
tion forward with the public
and the industry. If Steve
hadn’t done it, someone else
would have been broughtinto
run it, and | don’t know how
you evad uate how someoneelse
would havedone. | think what
has kept the PBA alive is the
commitment of the owners.
Steve certainly played amajor
rolein moving it forward and
gettingit front and center inthe
bowling industry. We' ve made
a definite mark on the sports

landscape, but in terms of
would that have happened
without him, | think if Steve
weresitting herethewould tell
youitwasn'thimalone. It'sa
collective effort. He was the
leader and he drove the thing
and played abig role, but when
it's all said and done, what's
keeping the PBA going isthe

commitment of the owners —
“end of story’ and that’s still a
strong commitment.

You know him pretty well.
Didn’t he and lan Hamilton
both work in your department
at Nike?

Yes. | was pretty instrumen-
tal in getting Steve to leave
Kansas Stateto work for Nike.
We brought him in to run the
running business because of
his experience as a track
coach.

Can you give us more de-
tails on Denny's Deal ?

They are our title sponsor.
They will beincorporated into
pretty much every thing we do

at thetour level. They are not
asponsor of our regional or se-
nior programs. We still hope
to bring in sponsorsfor those.
Clearly, they stepped up and
made a major commitment to
thePBA. It'sathree-year dedl
that we hope will go beyond
that. It'sasignificant commit-
ment by them and by us.
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How does their financial
commitment compare to a
normal sponsorship?

It'samultiple. It'sasignifi-
cantly greater investment be-
cause their name goes on ev-
erything we do now. It'sthe
Denny’s PBA Tour.

| know you can’t give me
thenumber s, but how about
acomparison of theDenny’s
deal toanormal sponsor ship
—isthefinancial commitment
double, triple, more?

It's a multiple. | can't tell
you what the numbers are.
Every deal stands on its own
based on benefitswegivethem
for their investment and ben-
efits we get from them. De-

pending onthelevel of invest-
ment, sponsors get more or
less, with commercial units,
with signage, with players,
with merchandising. It's an
economic bargaining. Clearly,
Denny’sinvestment issignifi-
cantly beyond what we' veever
had before.

The deal happened
through Winnercomm
and StrikeTen?

Yes.

How long did it taketo
put it together?

We added Denny’sasa
tour sponsor in January
05 when Winnercomm
brought themin on aone-
year trial. Over thecourse
of working with them in
the second half of last sea
son and through the sum-
mer leading into this sea-
son, they concluded that
thetour wasagreat place
to make a statement and
make an investment, and
they elected to expand
their relationship froman
individual sponsorshipto
an overall title sponsor-
ship. Clearly, they wanted
a much greater impact
than an individual spon-
sorship would provide.

Was the same offer made to
other sponsors?

Sure. Winnercomm was out
there as part of itsrole as our
sponsorship agency; was out
there seeking sponsorsfor the
tour. Some of it was conver-
sationswith existing sponsors
and some was proposals to
potential new sponsors. Oth-
erswere in consideration and
had expectations or hopes, but
Denny’s stepped up first, and
it was done.

What new features will we
seeon thenew Denny'sTour?
| think mostly you'll see a
continuation of introductions



wemadelast year. We'll con-
tinueto highlight our best play-
ers. You'll see further use on
the show of the stromotion fea-
tureweintroduced ayear ago.
We have one additional arena
event this year. We've intro-
duced thefirst step in our uni-
form program with our play-
ers. Hopefully. we'll seesome
New Sponsors step up soon.
We' ve added onenew event for
atotal of 21. Two new events
actually. We've also added a
second special event. It's
caled The Fina Frame. It's
going to be a Christmas Day
event. That'saseparate stand-
aloneevent. TheMotel 6 event
will return. We' re doing what
wethink weneedto doto move
the tour forward. Regarding
the Final Frame, ESPN had a
strong interest in a show on
Christmas day. There are not
a lot of sports televised that
day so a prime-time spot was
attractive. They wanted a
unique format. They wanted
something significant. They
wanted, for lack of a better
term, a dose of ‘reality TV'.
We came up with the Final
Frame.

Speaking of reality TV, the
Kingpin Million Dollar Chal-
lenge, recently postponed in
Reno, was supposed to be
that typeof show. Oneof the
owners, John Gumas, told
me they made an attractive
offer to PBA that was re-
jected. Can you comment on
that?

They approached usonafew
occasions about possibly sup-
porting them, but their show
was going to run on TV di-
rectly against our show, so
how did they think we would
support them? It made no
sense. | think the economics
of their deal was very tough.

| don’'t know what it was spe-
cificaly, but what they had to
do to make it successful was
very aggressive. Obviously
thingsdidn’t play out the way
they planned. | can relate to
that. We all have ambitious
planssometimes. | don't think
they misled anybody. They
had a business plan and it
didn't work. Wecan all ques-
tiontheir assumptions, but I’'m
sure they were convinced it
would work or they wouldn’t
havetriedit. | think it wasag-
gressiveand it didn’'t work, but
its not because they misled
anyone.

In your opinion, does it
have a chanceto return?

| have noway of knowing. |
don't really know the people.
| follow it the same way alot
of people in the industry did,
people with general interest. |
would think they will have a
difficult time regaining the
trust and credibility they would
need to get people to sign up
and make that commitment at
thispoint. | think it wasabig
commitment. To get 2600
peopleto fly to Reno and pay
that much money and spend
that much time ... obviously
they were counting on alot of
re-entries, and they had a big
pot of gold at the end of the
rainbow, but, it was tough.

Would you say the possibil-
ity of PBA involvement with
Kingpin in thefutureisslim,
or not?

| don't think anybody iscom-
ingtoask us, butit'sall specu-
lation. Until somebody putsa
proposal in front of you,
there’s no reason to say we
would or would not. They
came to us before mostly for
our cooperation and the possi-
bility of doing somejoint mar-
keting programs. The configu-
ration and the way it was
planned didn’t make sensefor
us, but my feeling is that we
just havealot on our own plate
right now. Tome, having their
show against ours was short-
sighted. People look to usto
play aroleinthe sportin gen-
era. They seeusasfairly well
funded and trying to make an
impact, and surviving, and in
some cases starting to thrive,
so we should step up and do
al thisother stuff. We' ve got
to take care of ourselves. I'm
not saying that selfishly, but
just to say we have along way
togo until we are self-sustain-
ing and profitable. To get di-
verted by other things before
we accomplish our true mis-
sion would be amistake.

I’ve heard you hired Gary
Beck to help put your 2006-
07 schedule together?

Yes we have. We brought
him in on a consultant basis.
That was the primary respon-
sihility of Nick Hoagland, who
isleaving, and Gary is some-
body who has an interest, and
| think he’ll do agood job for
us. We'relooking forward to
working with him.

Any progress on a new
commissioner?

There'sreally not a specific
timetablefor that. 1t would be-

hoove us if its sooner than
later, but there is so much on
our plateright now we haven't
really been aggressively
searching. | would hopewe Il
find somebody beforethis sea
sonisover.

Did you have a good meet-
ing with the players to kick
off theyear? Wasit alot qui-
eter without Steve Miller?

Yes, we had agood meeting,
and it wasalittle different. A
year ago we had what we
called Player Camp to kind of
indoctrinate the players. We
did it in the summer in Las
Vegas. It wasasort of transi-
tion from the old tour to the
new tour. Aneducational thing
and a business meeting com-
bined. Wedidn'tdoit thisyear
because we brought them all
here to Tulsaand alot of the
TV productionwork wewould
dowiththemin preparationfor
the  season. Since
Winnercommishere, wedid it
here at the beginning of the
week. We also had a players
meeting. We typically have
one at the start of each seg-
ment, first half, second half.

Anything new on the Senior
tour?

We're trying to put the Se-
nior schedule together as we
speak.

Will Steve Sanders’ new
Generations Tour have any
impact on your senior sched-
ule?

It's hard to say. I'm still
waiting to see how that’s go-
ing to play out. I’ve had con-
versations with Steve, and
we're obviously watching to
see how he does. He's made
certain pledges to us about
where and when he'll go, so
we' |l seewhat happens.

Hetellsmethereisa new
spirit of cooper ation between
hiscompany and PBA?

| don’t know if that’strue or
not. | know that he and Steve
Miller, for whatever reason,
did not get along. But, if there
isaway that we can do things
together that helps both of us,
| see no reason because of per-
sonalitiesnottodoit. I'll take
aguy at hisword until heburns
me, and he probably feelsthe
same about me. We' reexplor-
ing someideas, andif it offers
more opportunity for seniorsto
bowl, | don’t see anything
wrong withthat. Onthe other
hand, if he'saggressively try-
ing to compete with us, then

we have to defend our turf.
But, | don’t think that’shisin-
tent. | thought what happened
thisweek with Gary Dickinson
getting the commissionersex-
emption and doing sowell was
good for the seniors. We rec-
ognizethat our senior bowlers
would liketobeon TV again
andwouldlikemoremoney in
their prizefunds, andwe' dlike
to be able to sell the senior
bowlers. We'dliketobringin
new sponsors for the Senior
Tour. We'rerunning that tour
as well as we can, but it's a
chalenge.

Is it tough to pick that
commissioner’s exemption
sometimes? How do you go
about it?

Sure. | don’t think thereis
any formula. You just try to
find somebody that hasafit to
the community or the event.
You want somebody that’sgo-
ing to add a storyline to the
event. Thisweek it certainly
did. Gary is a well-known
bowler in Oklahomaandisob-
viously somebody who hashad
some great accomplishments
in hiscareer. He hasafollow-
ing and recognition, and obvi-
ously it wasagood choice. It
makesyou feel goodto givea
guy like that who has done so
much for the sport the oppor-
tunity to bowl. Usualy, it's
mostly for publicity purposes,
but with his performance this
week, Gary gave some guysa
runfor their money, and it was
fun to watch.

Areyou still involved in any
way in other sports? Do you
still represent any athletes?
Any involvement in Troy
Aikman’s new NASCAR
deal?

The PBA isafull timejob,
andthen some, so | don’t have
timeto “dabble’ in the sports
representation businessin the
manner that | did prior tojoin-
ing the PBA full time. |
worked with Troy Aikman for
anumber of yearsinthe 90's
but haven't for sometime and
| have no role in his recent
NASCAR investment. The
last mgjor athletethat | worked
for was Lebron James. | was
hired by L ebron’s agent to as-
sist them in negotiationswhen
Lebronfirst entered the NBA,
and | was primarily respon-
siblefor negotiating hisNIKE
endorsement deal aswell asa
few other endorsement dealsat
that time. It's been over two
years now since last worked
for Lebron.



